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W H AT  T H I S  C H A P T E R  D O E S

A
Explain why the market is a SOCIAL

INSTITUTION, not just economic.

B
Use the haat (Alfred Gell, Dhorai) and

the Nakarattars as evidence.
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T O D AY ' S  M I S S I O N

Today's mission

1 Explain why the market is a SOCIAL INSTITUTION, not just economic.

2 Use the haat (Alfred Gell, Dhorai) and the Nakarattars as evidence.

3 Show how colonialism reshaped Indian markets (opium, cash crops).

4 Define commodification and Veblen's conspicuous consumption.

5 Score 6/7 marks on this chapter's slice.
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W H Y  T H I S  M AT T E R S

Why this chapter matters

1 5-7 marks every CBSE board paper — 'market as social institution' is near-certain.

2 Connects Ch 3's caste/jajmani directly to economic life.

3 Single thread: economic exchange is EMBEDDED in social relations.
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A
The sociological
view of markets
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T H E O R E M   ·   L O A D - B E A R I N G  R E S U LT

What does it mean to call the market a social
institution?

" The MARKET is not a neutral economic mechanism — it is a SOCIAL INSTITUTION

shaped by caste, kinship, religion, politics and power.

S TAT E M E N T

ECONOMISTS treat markets

abstractly as the meeting of

supply and demand.

SOCIOLOGISTS argue that

real markets are always

EMBEDDED in social relations:

who is allowed to trade, on

what credit, with whom, at

W H Y  T H I S  M AT T E R S

This sociological view is the

chapter's central claim
■

Every example — haat, hundi,

jajmani, colonial trade, conspicuous

consumption, globalisation — is

used to prove it

■

It is the line you must open every 5-

marker with.
■

WAT C H  O U T  F O R

NOTE  Don't accept the economist's

clean separation of 'the economic'

from 'the social'. The whole chapter is

an argument AGAINST that

separation.
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T O P I C

The haat — Alfred Gell on Dhorai

WHAT A HAAT IS

A HAAT is a PERIODIC,

usually weekly, market

held in rural and tribal

India where tribal

villagers, non-tribal

traders, moneylenders,

officials and travelling

vendors gather on a fixed

day. Goods are

exchanged but so are

credit, information,

gossip and ritual

services. The haat is the

everyday face of the

market in tribal India and

ALFRED GELL AT DHORAI

The anthropologist

ALFRED GELL studied

the weekly haat at

DHORAI in BASTAR (now

Chhattisgarh). His insight

was that the haat is not

merely an economic

gathering — it is a

SOCIAL and POLITICAL

ARENA. The LAYOUT of

stalls and the

MOVEMENT of people

MAPPED the local social

hierarchy. Tribals tended

to the periphery; non-

OUTSIDE INTERESTS +
EXPLOITATION

Gell's haat revealed how

OUTSIDE commercial

interests penetrate tribal

economies on

exploitative terms. Non-

tribal moneylenders

advanced credit at high

rates; traders bought

tribal produce cheap and

sold manufactures (cloth,

salt, alcohol) dear;

officials taxed or

supervised. The haat is

therefore not a neutral

WHY THE HAAT MATTERS
FOR THE EXAM

The haat is the chapter's

CLEANEST illustration

that even a 'simple' rural

market is a SOCIAL

INSTITUTION. In every 5-

marker on the

sociological view of

markets, name ALFRED

GELL, DHORAI and

BASTAR, and make three

points: (i) the haat is also

a social/political arena;

(ii) its layout maps the

local hierarchy; (iii)
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B
Caste, kinship
and pre-colonial
trade
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W O R K E D  E X A M P L E

Caste-based markets in India

1 JAJMANI SYSTEM: a hereditary, non-cash, caste-based exchange in which service castes (barbers, washermen,

potters, leatherworkers) provided customary services to landowning JAJMAN families in return for fixed shares of

grain. Economic relations were caste relations.

2 CASTE AND TRADE: many trading and banking castes — Banias, Marwaris, Gujaratis, Khatris, Chettiars/Nakarattars

— specialised in commerce; trust, credit and partnership flowed along caste and kin lines, not abstract contracts.

3 REGIONAL DOMINANCE: certain communities dominated specific markets (Marwaris in cotton and finance, Parsis in

shipping and industry, Chettiars in South-East Asian banking).

4 RELIGIOUS NORMS: religious and ritual rules shaped what could be sold, by whom and when (e.g. permitted

occupations, market days tied to festivals).

5 CONTINUITY INTO THE PRESENT: even today, networks of caste-and-kinship trust underpin many Indian businesses,

from diamonds in Surat to textiles in Tirupur — economic exchange remains socially embedded.
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T O P I C

The Nakarattars (Chettiars) — pre-colonial
banking

WHO THEY WERE

The NAKARATTARS —

also called the

NATTUKOTTAI

CHETTIARS — were a

banking and trading

caste from a small region

of Tamil Nadu. From the

19th century they built a

vast BANKING NETWORK

across SOUTH-EAST

ASIA — Burma, Malaya,

Ceylon, Singapore —

financing rice cultivation,

trade and small business

in the colonial economy.

HUNDI  +  TRUST

Nakarattar finance

worked through the

HUNDI — an indigenous

bill of exchange that let

money move across

great distances without

physical cash. Hundis

depended on CASTE-

AND-KINSHIP TRUST:

partners and agents in

distant ports were

typically Chettiars by

birth, and disputes were

settled within caste

councils rather than

CASTE COUNCILS +
GOVERNANCE

The community was

governed by CASTE

PANCHAYATS that set

interest rates, enforced

contracts, disciplined

defaulters and

coordinated joint

ventures. Marriage

alliances and ritual

obligations among

Chettiar families

reinforced commercial

ties. The Nakarattars are

a model case: their

DECLINE +  LESSONS

Nakarattar fortunes

declined sharply in the

mid-20th century — the

Great Depression, the

collapse of Burmese rice,

post-colonial nationalism,

and the rise of modern

banks all squeezed them.

But the case remains a

landmark: it shows

COMPLEX, LONG-

DISTANCE markets can

be organised through

CASTE AND KINSHIP

rather than through
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C
Colonialism and
the
transformation
of Indian
markets
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T H E O R E M   ·   L O A D - B E A R I N G  R E S U LT

How colonialism reshaped Indian markets

" Colonialism did not bring 'the market' to India — sophisticated indigenous markets

already existed — but it REORGANISED Indian markets to serve British and global

capitalist interests.

S TAT E M E N T

Key colonial transformations:

(1) COMMERCIALISATION OF

AGRICULTURE — Indian

peasants pushed into cash

crops (indigo, cotton, jute,

OPIUM) for British and world

markets; (2) the OPIUM

TRADE — opium grown in

W H Y  T H I S  M AT T E R S

Modern Indian markets cannot be

understood without the colonial

hinge

■

The opium trade and commercial

agriculture are favourite 5-mark

prompts because they show the

market as a social-political

construction, not a natural fact.

■

WAT C H  O U T  F O R

NOTE  Do not say 'the British brought

markets to India'. They RESHAPED

existing ones. Both CONTINUITY

(caste networks survive) AND

CHANGE (cash crops,

deindustrialisation) must be shown.
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D
Capitalism,
commodification
, consumption
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T O P I C

Marx, Weber and the spread of the market

KARL MARX — CAPITALISM
AS SOCIAL SYSTEM

For Karl MARX,

capitalism is a SOCIAL

SYSTEM in which goods

are produced as

COMMODITIES for

exchange and human

LABOUR itself is bought

and sold as a commodity

(wage labour). Class

relations between

owners of capital and

those who sell labour

structure the whole

society. Marx treats the

MAX WEBER —
RATIONALISATION

Max WEBER analysed

capitalism as the

RATIONALISATION of

economic life —

calculable accounting,

formal property rights,

bureaucratic firms and a

methodical 'spirit' of

disciplined acquisition.

Capitalism is bound up

with particular

CULTURAL and

INSTITUTIONAL

conditions; markets work

COMMODIF ICATION

COMMODIFICATION

turns into a COMMODITY

(a thing bought and sold

for a price) something

that was NOT previously

bought and sold.

Examples: human

LABOUR (the

foundational case for

Marx), KIDNEYS and

other organs,

SURROGACY services,

BLOOD, KNOWLEDGE

and education packaged

as products, even

VEBLEN — CONSPICUOUS
CONSUMPTION

Thorstein VEBLEN

observed that the well-

off do not simply

consume to satisfy needs

— they consume

CONSPICUOUSLY, in

ways visible to others, to

DISPLAY SOCIAL

STATUS. Buying luxury

cars, branded clothes,

gold, lavish weddings or

designer phones signals

wealth and standing.

CONSPICUOUS
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E
Globalisation,
liberalisation
and virtual
markets
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W O R K E D  E X A M P L E

Liberalisation, globalisation and Indian markets

1 LIBERALISATION 1991: India dismantled major parts of its earlier licence-permit system, lowered tariffs, opened up to

foreign investment and let global firms re-enter the Indian market.

2 RETURN OF GLOBAL BRANDS: companies like COCA-COLA and PEPSI (which had earlier exited) re-entered; foreign

cars, electronics and fast-food chains became part of urban Indian life.

3 OUTSOURCING + IT/BPO: India became a major destination for OUTSOURCED services, building the IT and BPO

industries (Bengaluru, Hyderabad, Gurgaon, NCR) and transforming urban labour markets.

4 NEW CONSUMER CULTURE: malls, branded retail and EMI-based consumption reshaped urban middle-class lifestyles;

Veblen's CONSPICUOUS CONSUMPTION found new outlets in luxury cars, smartphones and destination weddings.

5 NEW VULNERABILITIES: small farmers exposed to global price swings and indebtedness; small traders and artisans

squeezed by branded chains and imports; informal-sector workers face precarious conditions.

6



STOCK EXCHANGES: BSE/NSE expanded; broker communities (often Marwari, Gujarati) and trust networks shaped

daily trading. Stock markets are still SOCIAL institutions.

7 VIRTUAL / E-COMMERCE: AMAZON, FLIPKART and other platforms host market exchange online — but algorithms,

ratings, trust and customer communities still organise these markets socially.
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T O P I C

Stock exchanges and e-commerce as social
institutions

THE STOCK EXCHANGE

A STOCK EXCHANGE

may look like the purest

impersonal market —

anonymous buyers and

sellers trade shares in

milliseconds. But

sociologists notice the

social scaffolding behind

every trade. Historically,

BROKER COMMUNITIES

on the BOMBAY STOCK

EXCHANGE were

dominated by

GUJARATIS and

MARWARIS; trust

VIRTUAL MARKETS /  E-
COMMERCE

E-COMMERCE platforms

— AMAZON, FLIPKART,

food-delivery apps —

have shifted huge

volumes of trade online.

But these VIRTUAL

MARKETS are not

socially neutral.

Algorithms encode

biases; SELLER RATINGS

and reviews function as

new TRUST mechanisms;

customer communities,

influencers and social

GLOBALISATION'S  TWO
FACES

Globalised markets bring

BOTH new opportunities

and new inequalities.

India's IT and

pharmaceutical industries

gained world-scale; urban

middle-class consumers

gained choice and

brands. At the same time,

small farmers were

exposed to volatile global

prices, handloom and

small-scale producers

were undercut, and

CONTINUITY AND CHANGE
AGAIN

From the haat at Dhorai

to the Amazon checkout,

Indian markets show

CONTINUITY (caste

networks, trust, status

display, embedded

exchange) AND CHANGE

(colonial reorganisation,

liberalisation,

globalisation, the

platform economy). At

every scale and in every

era, the market is a

SOCIAL INSTITUTION.
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W H Y  T H I S  M AT T E R S

The one thread: markets are SOCIAL

1 Weekly HAAT (Gell at Dhorai) — layout maps hierarchy; outside traders penetrate tribal economy.

2 NAKARATTARS + JAJMANI — caste-and-kinship trust organises pre-colonial trade and banking.

3 COLONIALISM reshapes Indian markets — cash crops, opium, deindustrialisation, new institutions.

4
MARX + WEBER + VEBLEN — capitalism, rationalisation, commodification, conspicuous

consumption.

5



1991 LIBERALISATION + GLOBALISATION + STOCK EXCHANGES + E-COMMERCE — the same

social embedding, in new forms.

6 Exam move: in every answer NAME one thinker + one Indian example.
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T O P I C

The market is purely economic

T R A P  →  T R U T H

✗ MISTAKE A market is just a place where buyers and sellers meet — it has nothing to do with

society.

✓ CORRECT Sociologists argue the MARKET is a SOCIAL INSTITUTION. Who trades, with whom,

on what credit, at what price, and with what STATUS attached, is shaped by CASTE, KINSHIP,

RELIGION, POLITICS and POWER. Weekly tribal haats, the jajmani system, Nakarattar hundi banking

and stock exchanges all show that economic exchange is EMBEDDED in social relations — not

separate from them.
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T O P I C

Haats are 'primitive' / unimportant

T R A P  →  T R U T H

✗ MISTAKE Weekly tribal markets (haats) are just small rural fairs of no sociological interest.

✓ CORRECT ALFRED GELL's study of the DHORAI haat in Bastar showed the weekly tribal market

is a complex SOCIAL and POLITICAL arena. Its layout maps social HIERARCHY — tribals, non-tribal

moneylenders, local officials, traders — and shows how outside (often exploitative) commercial

interests penetrate tribal life. Haats are a textbook case of the market AS a social institution.
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T O P I C

Colonialism didn't really change Indian markets

T R A P  →  T R U T H

✗ MISTAKE Indian markets were always the same; British rule made no real difference.

✓ CORRECT Colonialism RESHAPED Indian markets in deep ways: forced commercialisation of

agriculture (indigo, cotton, opium), the OPIUM TRADE to China, deindustrialisation of Indian crafts

(handloom), integration into a world market on British terms, and new institutions (banks, railways,

joint-stock companies). Pre-colonial INDIGENOUS networks like the NAKARATTARS were displaced

or transformed.
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T O P I C

Commodification = just buying and selling

T R A P  →  T R U T H

✗ MISTAKE Commodification just means there are lots of things to buy.

✓ CORRECT COMMODIFICATION means turning things that were previously NOT bought and sold

into COMMODITIES — items with a market price. The chapter highlights modern commodification of

LABOUR, KIDNEYS / human organs, knowledge, surrogacy, even traditional rituals and education.

The sociological worry is that commodifying intimate or human spheres CHANGES their meaning

and creates new inequalities.
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T O P I C

Conspicuous consumption = spending a lot

T R A P  →  T R U T H

✗ MISTAKE Conspicuous consumption just means people spending a lot of money.

✓ CORRECT Thorstein VEBLEN's CONSPICUOUS CONSUMPTION means consumption done

specifically to DISPLAY social STATUS — buying visibly expensive goods (luxury cars, designer

clothes, big weddings) precisely because OTHERS will see them and infer wealth. It is not the level

of spending but its SOCIAL-SIGNALLING FUNCTION that defines it. Markets thus produce status,

not just goods.
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T O P I C

Globalisation simply 'opened' India

T R A P  →  T R U T H

✗ MISTAKE After 1991 liberalisation, India just got more global products and that was that.

✓ CORRECT LIBERALISATION (1991) and GLOBALISATION reshaped Indian markets SOCIALLY.

Foreign brands (COCA-COLA, PEPSI) re-entered; OUTSOURCING and the IT/BPO industry

transformed urban labour markets; new consumer cultures emerged, but so did new vulnerabilities

(farmer distress, displaced small traders). The textbook treats this as continuity-and-change in the

market institution itself.
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T O P I C

Stock exchanges are not 'social'

T R A P  →  T R U T H

✗ MISTAKE A stock exchange is just a place for buying shares — there's no society in it.

✓ CORRECT Stock exchanges are SOCIAL INSTITUTIONS: trust networks, professional groups

(brokers historically often from specific caste/community backgrounds like Gujaratis and Marwaris

on the Bombay Stock Exchange), shared norms, rumour and information flow all shape who trades

and how. VIRTUAL / E-COMMERCE markets extend the same logic online — they are not socially

neutral.
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T O P P E R  T E M P L AT E  ·  M A R K- B Y- M A R K

5-mark: 'Why / how is the market a social
institution? Discuss with examples.'

1 SET UP THE
SOCIOLOGICAL CLAIM

1 m

Economists treat the MARKET as an abstract mechanism of supply and demand. SOCIOLOGISTS argue

the market is a SOCIAL INSTITUTION — economic exchange is EMBEDDED in social relations of caste,

kinship, religion, politics and power. The chapter proves this through Indian examples ranging from the

weekly tribal HAAT to the stock exchange.

2 HAATS — ALFRED GELL
ON DHORAI

1 m

ALFRED GELL's study of the weekly haat at DHORAI in Bastar showed that the market is also a SOCIAL

ARENA. Its very LAYOUT mapped the local social hierarchy — tribals, non-tribal moneylenders, traders

and officials — and revealed how outside commercial interests penetrate tribal economies. The haat is

not a 'simple' market; it is a textbook case of an institution.

3 CASTE + KINSHIP
NETWORKS —
NAKARATTARS

1 m

Pre-colonial INDIGENOUS trade in India ran through CASTE-AND-KINSHIP networks. The NAKARATTARS

(Chettiars) of Tamil Nadu ran a sophisticated HUNDI banking system across South-East Asia, in which

trust, credit and partnerships were organised through caste and family. The JAJMANI system tied

artisans and service-castes to landowning patrons. These show economic life embedded in social

structure.

4 COLONIALISM +
COMMODIFICATION +
STATUS

1 m

Colonialism RESHAPED Indian markets — forcing commercialisation of agriculture (indigo, cotton, OPIUM

to China), deindustrialising handicrafts, integrating India into a global market on British terms. Today

COMMODIFICATION extends the market into kidneys, knowledge and surrogacy; Thorstein VEBLEN's

CONSPICUOUS CONSUMPTION shows even buying signals status.

5 GLOBALISATION +
CONCLUDE

1 m

LIBERALISATION (1991) and GLOBALISATION brought Coca-Cola and Pepsi back, built outsourcing and

IT, and reshaped urban labour and consumption. STOCK EXCHANGES and VIRTUAL/E-COMMERCE



markets are equally social institutions — trust, communities and norms still organise them. CONCLUSION:

in every form — haat, hundi, stock exchange, Amazon — the market is a SOCIAL INSTITUTION.
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T O P P E R  T E M P L AT E  ·  M A R K- B Y- M A R K

3-mark: 'Discuss the weekly tribal market (haat)
as a social institution.'

1 DEFINE THE HAAT

1 m

A HAAT is a periodic (usually weekly) market held in rural/tribal India where tribals and non-tribals buy,

sell and exchange goods, credit and information. It is the everyday face of the market in tribal India.

2 ALFRED GELL'S DHORAI
STUDY

1 m

ALFRED GELL studied the haat at DHORAI in Bastar (Chhattisgarh). He showed that the LAYOUT of stalls

and the movement of people MAPPED the local social hierarchy — tribals at the periphery, non-tribal

moneylenders/traders at the centre, officials nearby — so the haat is also a SOCIAL and POLITICAL

space.

3 WHY IT MATTERS

1 m

The haat exposes how OUTSIDE commercial interests (moneylenders, traders) penetrate tribal

economies, often on exploitative terms. It is the chapter's central proof that even a 'simple' weekly

market is a SOCIAL INSTITUTION embedded in caste, region and power.
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T O P P E R  T E M P L AT E  ·  M A R K- B Y- M A R K

5-mark: 'Explain commodification and
conspicuous consumption with examples.'

1 FRAME: CAPITALISM +
THE MARKET SPREADS

1 m

Karl MARX argued CAPITALISM transforms goods into COMMODITIES produced for the market. As

capitalism spreads, more and more spheres of life are drawn into the market — a process the chapter

calls COMMODIFICATION.

2 DEFINE + EXAMPLES OF
COMMODIFICATION

1.5 m

COMMODIFICATION means turning into a sellable commodity something that was NOT previously bought

and sold. Examples: human LABOUR sold for wages; KIDNEYS and other organs traded; SURROGACY

services; KNOWLEDGE and education packaged for sale; even traditional rituals and festivals turned into

paid services. The sociological concern is that commodifying intimate or human spheres CHANGES their

meaning and produces new inequalities.

3 DEFINE + EXAMPLES OF
CONSPICUOUS
CONSUMPTION

1.5 m

Thorstein VEBLEN coined CONSPICUOUS CONSUMPTION: consumption done to DISPLAY social status.

People buy visibly expensive cars, branded clothes, big weddings and gold not just for use, but so that

OTHERS see and infer their wealth. It is not the amount but the SOCIAL-SIGNALLING function that

defines it. Modern advertising relies heavily on this logic.

4 LINK + CONCLUDE

1 m

Together commodification and conspicuous consumption show the market as a SOCIAL institution: it

does not merely satisfy needs — it MAKES new commodities and ASSIGNS status. The market shapes

social relations, identities and inequalities.
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P YQ  PAT T E R N S

Top PYQ patterns to drill

#1 Why / how is the market a social institution? Discuss with examples. (5 marks) Annual

#2
Discuss the weekly tribal market (haat) as a social institution / Alfred Gell on Dhorai. (3-5

marks)
2018, 2021,

2023

#3 Explain commodification with examples / conspicuous consumption (Veblen). (3-5 marks) 2019, 2022

#4 How did colonialism transform Indian markets? (opium, commercial agriculture) (5 marks) 2020, 2024

#5 How has globalisation / liberalisation changed Indian markets? (3-5 marks) 2019, 2023
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M A R K S  D I S T R I B U T I O N

10-year marks distribution

1 0 -Y E A R  P YQ  M A R K S  D I S T R I B U T I O N

Market as a social institution — sociological
vs economic view 26%

Weekly tribal markets / haats (Alfred Gell,
Dhorai) 18%

Nakarattars / Chettiars + pre-colonial trade +
jajmani 14%

Colonialism + commercialisation of
agriculture + opium trade 16%

Commodification + conspicuous
consumption (Veblen) 18%

Globalisation + liberalisation (1991) + virtual
markets 18%
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R E C A P   ·   M E M O R I S E  T H E S E

Recap

1 Market = social

institution —

Economic exchange is

embedded in caste,

kinship, religion,

politics, power. Haat

(Gell, Dhorai),

Nakarattars + hundi,

jajmani prove it.

2 Colonial

transformation —

Commercial

agriculture, opium to

China,

deindustrialisation of

handloom, railways/

banks/joint-stock

companies reshape

Indian markets.

3 Capitalism +

consumption — Marx

— commodities +

wage labour; Weber —

rationalisation;

commodification

(organs/surrogacy/

knowledge); Veblen —

conspicuous

consumption for

status.



4 Globalisation + virtual

— 1991 liberalisation,

Coca-Cola/Pepsi

return, IT/BPO

outsourcing, stock

exchanges and e-

commerce — markets

remain social

institutions.
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W H AT ' S  N E X T

What's next

→ Chapter 5 — Patterns of Social Inequality and Exclusion.→

Sit the 15-MCQ Quick Drill.→

Then the full Board-Pattern Paper — 25 marks.→



You've mastered the market as
a social institution.

readyforboards.com

Helpline: +91 70330 05444

From the haat at Dhorai to the Bombay Stock Exchange — now prove it on the paper.

Boards prep that builds confidence, not anxiety.
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